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focused on making it among the most forward-thinking
in the revenue-recovery industry.

“Our philosophy is a true client-centered approach,
and we will continue to focus on our goal of building
strong relationships one customer at a time,” said Steven
Kusic, chief executive officer.

To that end, the company has established centers
of excellence for training, compliance and technology
to better serve both clients and consumers. It also has
secured a range of valuable professional and industry
certifications. As a result, client retention remained at a
high of 97 percent this year.

“Our philosophy is a true client-centered
approach, and we will continue to focus on
our goal of building strong relationships one

customer at a time." - Steven C. Kusic, CEO

One of NRA's keys to success is its ability to meet cli-
ents’ unique needs with a variety of customized services.

The Support Service Department assists not only NRA's
internal infrastructure with departmental concerns, but it
also assists clients with their file transfers and conducts
the month-end process.

The Client Service Department maintains close contact
with clients. Representatives are available by phone or in
person to meet with clients and discuss their needs.

NRA utilizes comprehensive statistics and manage-
ment reports to monitor its agency's performance daily.
Reports are also available to clients.

In going about its work, the company relies on
extensive computerized databases and sophisticated
telephone systems to maximize recovery efforts. Meetings
and seminars are held weekly to solve problems, offer
suggestions and provide ongoing training.

The company’s clients cover a broad range of indus-
tries, including utilities, retail and financial services.

NRA also has contracts with cities, towns, boroughs and
school districts.

Health care has been another focus for NRA. In fact,
the company has grown from serving nine hospitals to 69
in three years. The company also serves more than 110
group practices in the tri-state area.

For employees, NRA has focused on creating a friendly
place to work: And communication plays a big role
in the company’s management style. New-employee
orientations, regular staff meetings, a monthly newsletter,
participation in the Best Places to Work program and an
intranet site are all ways the company strives to keep
lines of communication open to all employees.

The company is also committed to fostering the growth
of its employees. For instance, its Career Paths program
has invested in training and created career paths to
encourage upward mobility.

Current NRA causes include Harrisburg’s gun buyback
program, the March of Dimes, the PA Department of
Transportation’s Adopt a Highway Program, the Ameri-
can Family Coalition of Pennsylvania Parent Day, the
Central PA Food Bank and the Jake Gittlen Foundation,
which supports cancer research.

Besides being a corporate sponsor for a number of
notable charities, company executives serve on multiple
local boards and associations, as well, including the
Pennsylvania Collectors Association and the advisory
board of a regional bank.
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